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BACKGROUND ON DISCOVER THE BURGH

WHAT WE DO BEST:

Travel Writing (Local, National, International), Culinary
Writing, Photography, SEO, B2C Marketing, Social Media

Management
WAYS WE CAN WORK TOGETHER:
On Discover the Burgh: Reviews, Social Media Coverage, . \
Newsletter Sponsorship, Contests, Coupons, Graphical g
(CPM) Display Advertising, Event Promotion, and more. , h
External Assignments: Social Media Management, | ”§j f‘x
Freelance Writing, Commercial Photography, Local B e
Branding, Speakmg Appearances e g&?&
o s
OUR MEMBERSHIPS & RECOGNITIONS: 2080
Member: NATIA, SATW iR \
Awards: USA Today's 10Best Travel Couples (2014), NATIA & i;fﬁ:
Photography Award - Bronze (2019), City Paper's Best Local ¥ 53{',,3 ’

Foodie Influencer (2020) and Best Blog (2021) 3
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BRANDS WE'VE WORKED WITH ON DISCOVER THE BURGH
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